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Optimization Guidelines for the First 30* Days of Your Campaign
Now that your first Sponsored Products campaign is live, it’s time to focus on optimizing and monitoring its performance.

 Monitor Initial Performance
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•
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Optimization Guidelines for the First 30* Days of Your Campaign
*There is no standard schedule for monitoring and optimizing your Sponsored Product campaigns; 
frequency is at the advertisers’ discretion. 
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Optimization Guidelines for the First 30* Days of Your Campaign

•

•

•

•

Comprehensive Review and Adjustment

•

•

•

Regular Monitoring and Optimization

•

•

•

30

*There is no standard schedule for monitoring and optimizing your Sponsored Product campaigns; 
frequency is at the advertisers’ discretion. 



General Optimization Best Practices

Campaign Duration Always-on Campaigns

•

•

•

•

Frequency of Optimizations

•

•



Product Performance Cases:

Scenario-Based Optimizations



•

•

•

Optimizing Performance: Page, Placement, and Bid Optimization Levers

SKU-level Optimization Bid Multipliers

•

•

•

•



Optimizing Click-Through Rate

Within your campaigns:

•

•

•

On your product detail pages:

•

•

•

•



Optimize Conversion Rate

Optimize product detail 
pages with detailed 

descriptions, multiple 
images, product variants, 

reviews, and ratings.

Price products 
competitively.

Be sure product 
images are high-

quality.

Differentiate your 
product by offering 

features and/or 
accessories that stand 

out from the 
competition.



Optimize Ad Visibility

Eligibility criteria

•

•

•

•

•

•

•

•
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Keyword Performance Optimization
•

o

o

•



Using the Item Keyword Performance Report



Keyword & Bidding Strategy 

Harvest keywords against which your top-performing items are being 
advertised, and these metrics, based on your advertising goals: 

Set different bids depending on 
performance and profit 
margins. Bid higher on 

keywords with the potential of 
bringing the most value.

Add any seasonal or branded 
keywords specific to your 

items. Review suggested keywords 
weekly to stay up-to-date with the 

latest searches on Walmart.

Continue the best practice of running Automatic and Manual 
campaigns simultaneously, with a 30% higher budget 

on Manual to accommodate premium CPCs.

When bidding on all match types, apply 
highest bids for exact-match, followed by 

phrase- and broad-match.



•

•

•





For Marketplace Sellers: Optimize Your Item Page 
Content Quality Score to Improve Item Relevancy

•

•

•

•

•

•

•

https://sellerhelp.walmart.ca/sellerca/s/guide?article=000011019&language=en_US


Optimize, Rinse, Repeat

•

•

•

•

•







Campaign Performance Dashboard
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