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Step 1: Support your business objectives with measurable goals
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Step 2: Select your campaign type & targeting
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Organize the campaign and the ad groups within it by:
•
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Step 3: Define Campaign Structure and Products to Advertise
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Step 4: Set budgets & allocate bids strategically

Ensure bids are in 

alignment with the budget, 

so you don’t run out of budget 

early in the day and miss 

out on impressions, 

Clicks, and sales.





Best Practices

http://www.walmartconnect.ca/advertising-help


Campaign Launch Checklist
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Step 5: Launch your first campaign

http://www.walmartconnect.ca/advertising-help






Why Sponsored Products?
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Campaign performance dashboard
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https://advertising.walmart.com/ca/
https://login.account.wal-mart.com/
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For Marketplace Sellers: Optimize your item page content quality to 
improve item relevancy

https://sellerhelp.walmart.ca/sellerca/s/guide?article=000011019&language=en_US
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