
Defend first, grow faster: 
The strategy behind a 224% ROAS lift

CASE STUDY

In retail media, winning your own search isn’t automatic, and overlooking branded keyword protection 
can cost both visibility and conversion.

A Canadian snack food brand partnered with media agency MIRA and Walmart Connect Canada to 
rethink its onsite search approach. 

By shifting focus toward branded and category search terms, the team ensured the brand appeared 
where it mattered most: in front of shoppers already looking for the brand.

The results were immediate and measurable: significant gains in return on ad spend, conversion 
efficiency, and attributed sales, all while lowering cost per click.

A search strategy pivot helped a Canadian snack food brand 
capture high-intent demand and dramatically improve 
efficiency on Walmart.ca.

Campaign results

ROAS Attributed sales

Excited to partner and create your own unique and engaging 
in-store experience? Connect with us today!

Significantly improved return on 
ad spend by capturing 

high-intent branded search traffic

Conversion rate
Drove stronger purchase intent by 
showing up when shoppers were 
actively searching for the brand

Unlocked incremental revenue 
by owning demand that was 

already in-market

Own branded search and capture 
high-intent demandGoal

Activation Rebalanced spend toward branded
and category keywords

Own your demand before chasing new demand.

Scaled branded keyword 
coverage and optimized bids to 
drive efficiency and conversion

Execution

This strategic realignment 
demonstrates a simple but 
powerful principle:

Walmart first-party data, April 18th–July 18th 2026. 

"Working closely with the Walmart Connect team, we challenged the existing approach and built a strategy 
centered on capturing high-intent demand. By focusing on the moments that mattered most, we were able 
to drive stronger efficiency and business outcomes. This wasn't about spending more, it was about 
spending smarter." 

Amelia Machum
Paid Media Strategist, Mira Media Agency


